Vienna residents’
attitude towards
tourism 2025
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Methodology

2025

« Target group: Viennese residents aged 18 - 70

« Sampling quota: By age and gender

« Weighting: By age, gender, district, and education

« Survey method: Online interviews

« Survey period: January till December 2025

« Sample: n = 3,593, maximum margin of error £ 1.6% (Cl = 95%)

- Note: Rounding differences have not been adjusted

 Fieldwork: MANOVA GmbH

« Analysis: Vienna Tourist Board - Strategic Destination Development

VIENNA



Statistical information
2025 - WEIGHTED

n 3.593 PERCENT
PERCENT Compulsory education 43
Female 57 Further education without GCE 9
Male 48 Further education with GCE 21
Diverse 0 Secondary education, university 27
18-29 years 24 Inner districts 13
30-39 years 23 Quter Northeast 29
40-49 years 19 Quter South 35
50-59 years 19 Outer Northwest 23
60-70 years 15 Tourism professions 9
Bornin Vienna 66 Other professions 91
Not born in Vienna 34 o DTS 10 TR 22002

VIENNA
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VIENNESE ARE (VERY) POSITIVE
ABOUT TOURISM

QUESTION: IN MY OPINION, TOURISM FOR VIENNA IS...
(O = VERY NEGATIVE | 100 = VERY POSITIVE, n = 3,593)

VIENNA
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| enjoy living in Vienna
AGREEMENT IN PERCENT

5%

1%

m Completely agree
Agree

Neither nor

8 out of 10

VIENNESE (VERY MUCH) ENJOY
LIVING IN THEIR CITY

Disagree

= Completely disagree

32%

QUESTION: I ENJOY LIVING IN VIENNA (n = 3,592)

VIENNA
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General statements about tourism
AGREEMENT IN PERCENT

B Completely agree Agree Indifferent Disagree M Completely disagree

Vienna is a great city for tourists 27% 13% 7%

Vienna is very successful in tourism 34% 14% 9%

I'm happy to help tourists with questions 28% 7% 8%

Vienna does a lot for its tourists 37% 20% 10%

Vienna, its residents and businesses all benefit from tourism 33% 22% 1%

I'am proud of the fact that Vienna is so attractive to tourists 29% 25% 10%

0% 20% 40% 60% 80% 100%

QUESTION: PLEASE RATE THE FOLLOWING STATEMENTS ABOUT TOURISM AND TOURISTS IN VIENNA.
(1= COMPLETELY AGREE | 5 = COMPLETELY DISAGREE; n=3.416-3.562)

VIENNA



Positive statements about tourism
AGREEMENT IN PERCENT

B Completely agree Agree Indifferent Disagree  ® Completely disagree

Tourism creates jobs 31%
Tourism is good for the entire economy and industry in Vienna 32%

Trade fairs and congresses are important for tourism in Vienna 31%

Tourism makes a significantloontribgtion lto the financial support.and 36%
preservation of Vienna's arts and cultural offerings
Infrastructure & sights are continuously being modernised and maintained 37%
Tourists create a positive image of Vienna in their home countries 37%
0% 20% 40% 60%

15%

19%

19%

21%

20%

22%

80%

8%

8%

9%

9%

10%

9%

6%

6%

6%

5%

6%

100%

QUESTION: PLEASE RATE THE FOLLOWING POSITIVE STATEMENTS ABOUT TOURISTS IN VIENNA;.
PLEASE INDICATE ON A SCALE OF 1 TO 5, HOW MUCHYOU AGREE WITH THESE STATEMENTS.
(1= COMPLETELY AGREE | 5 = COMPLETELY DISAGREE; n=3,384-3,553)

VIENNA



Critical statements about tourism
AGREEMENT IN PERCENT

B Completely agree Agree Indifferent Disagree M Completely Disagree

Tourism is driving up prices in Vienna, making many things more

. 500 % 00 00 OO

expensive 15% 26% 33% 16%

| get annoyed by large tourist groups on public transport 19% 25% 20%

Many offerings are only made for tourists 21% 30% 23%

Only hotels, restaurants and museums benefit from tourism 19% 30% 24%

Quality of life in Vienna suffers from tourism 19% 30% 24%
Large tourist groups often get in the way of my daily commute through

d group d yormyaaly J 16% 22% 23%
the city

0% 20% 40% 60% 80% 100%

QUESTION: PLEASE RATE THE FOLLOWING CRITICAL STATEMENTS ABOUT TOURISM AND TOURISTS IN
VIENNA; PLEASE INDICATE ON A SCALE OF 1TO 5, HOW MUCH YOU AGREE WITH THESE STATEMENTS
(1= COMPLETELY AGREE | 5 = COMPLETELY DISAGREE; n = 2.374-3.533)



!
\

i’.jﬁ
N
@

|
|

2

K
AR

&

I )
%.
é

X
Y
/‘\V
Y
/‘\

e —

1024 Fa

BUN

>
ll
L2

Y
Q8
v
O
V
0%
v

A IR IVEEA )
/‘\
\/

O P
> =

S

)

i
I :

ardl ﬁ AV pon ead 11 .......................
.| B ”ou\ > <o \ / \ =2
v |l s m .m n.<e ,...,.‘h
T o0 ] o] e | 0 |
g (el s 78S

- | ;,nvux > <o V. A 6V on /0V AO/ AV
) S B R ol

:ﬁaﬁéi

I
_iuzﬂaﬂa -

o A& > <o \0V =

__* \ﬂvl'\ NSl ) V‘ '\\ﬂ,

Vot BT O BT B

;iﬂzﬁgﬁéﬁWM

il ol i R
I Y Y Y

A AQV Aow zoV on QV Ao\

SN AW TNIFNGNIAYCA

— e i e ] e i

S xom aem i vl

seloclantanlon

16X | o6n | o8 | ol

Il s> rnnv\ > erx > D> <

_Fr\ode.l R Wl e vl e/ ol e s e

6> | =02 |02 | =02 | =5

K ¢

Future topics

= \ N " 5
\ © WienTourismus/Julius Hirtzberger\

N

\

VIENNA



Future topics
TOP10

Cleanliness in the city

Recognizing the needs of guests and residents and keep them in sustainable balance 2 2 =
Quality control and training for Viennese taxi drivers 3 4 +1
Improved usability of the banks of the Danube & Danube Canal 4 3 -1
Regulation of quantity and quality of souvenir stalls 5 8 +3
Regulation of street vendors that sell touristic offers 6 6 =
Strengthening Vienna as a congress destination 7 5 -2
International film productions in Vienna 8 7 -1
Enhance tourism offerings away from the main tourist attractions 9 9 =
Improvement of service quality in the Viennese gastronomy 10 10 =

QUESTION: IN YOUR OPINION, WHICH TOPICS SHOULD THE VIENNA TOURISM INDUSTRY

CONCENTRATE MORE ON IN THE NEXT FEW YEARS? PLEASE INDICATE ON A SCALE OF 17O 5, HOW

IMPORTANT YOU CONSIDER THESE TOPICS (1 = VERY IMPORTANT | 5= COMPLETELY UNIMPORTANT;
VIENNA 2025: n=2.644-3.547; 2024: n=2.033-3.560)



Have we sparked your interest?
For further information or questions, please contact:

Clemens Koltringer | Sebastian Ferrari
(Strategic Destination Development)

VIENNA
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mailto:clemens.koeltringer@vienna.info
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